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. . Your website: the foundation of your brand.
SOCIaI Medla Fundamentals of thought leadership.
'|0'| for Facebook, Twitter and LinkedIn best practices.
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Most nonprofits send PHOTO
visitors away to engage GALLERY
instead of keeping them |

on the website.

EVENT e e ANSWER OUR
' = SURVEY
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Is your website cheap or effective?

(why can't it be both?)

ROI > Cost




Your Website

The Foundation of Your Online Presence

-

5 Elements of a Powerful
& Engaging Web Presence

]



5 Elements of a Powerful & Engaging Web Presence

Navigation

options -l v 1. Structure
s =3 2. Design
Images & headlines o
that tell your story o R 3. Content
ailemf 4. Functionality
Deep, diverse k- = 5. Vitality

content

Functional tools
that engage visitors

Weekly updated

news/events = (‘
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#GivingTuesday
Before, During and
After: Your 9-Week
Success Plan!

5 Trends Shaping a
New Reality for
Nonprofits

Education without expectations - firespring.com/webinars

Keep Learning with Us

How to Avoid
Fundraising’s Quiet
Killer: Donor Attrition

Convert Supporters
with Powerful
Landing Pages

Q)

=
=

5 Secrets of Email
Marketing Geniuses

Online Tools that Help
Nonprofits Learn,
Listen & Engage

Be Found: The Secrets
of SEO for Nonprofits

Beyond the RSVP-
Crowdfunding for
Special Events

Develop a Winning
Nonprofit Culture
with Minimal
Resources

% Crowdfunding 101

@ (@ Advanced
-:Q:— Crowdfunding
@~ ® Strategies

The Power of
Blogging & Thought
Leadership for
Nonprofits

Social Media 101
for Nonprofits

Pave the Way to
S a Successful
O—0 #GivingTuesday




APPEAL EMAIL

LETTER MARKETING
SEARCH BLOG POST
ENGINE
DIRECTORY
FACEBOOK
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What is a landing

PLEDGE WITH US

| believe that no child in America should
go hungry. By pledging today, | add my
voice to the national movement of people
committed to ending childhood hunger

in America

45,289

PEOPLE HAVE
TAKEN THE PLEDGE

B Raise Awareness On Facebook

page?

| _{ Build Momentum On Twitter

WHY TAKE THE
PLEDGE?

Join celebrity chef Guy Fieri and take the
No Kid Hungry Pledge today.

(]



Keep Learning with Us

Education without expectations - firespring.com/webinars

How to Captivate
and Engage

Constituents with

Online Fundraising How to Avoid
Best Practices for Fundraising’s Quiet Crowdfunding 101
Your Website

Nonprofits Killer: Donor Attrition

It's a New World—

#GivingTuesday Convert Supporters
Before, During and with Power':r:lo ’ Be Found: The Secrets How to Cultivate
After: Your 9-Week of SEO for Nonprofits Your Community

Landing Pages

Success Plan! Online

Pave the Way to
a Successful

O_o #GivingTuesday

Social Media 101
for Nonprofits

5 Trends Shaping a Beyond the RSVP- @ (@ Advanced
. 5 Secrets of Email @ g 43k :
C dfund fi E C dfund
New Reality for Marketing Geniuses rowdfunding for @ rowdfunding

Nonprofits Special Events & '@ Strategies

Develop a Winning The Power of
Nonprofit Culture Blogging & Thought
with Minimal Leadership for
Resources Nonprofits

3 Online Tools that Help
O Nonprofits Learn,

= Listen & Engage

Jay
¥ wilkinson




thought lead-er

noun |
noun: thought leader; plural noun: thought le

I
-

1. one whose views on a subject aré' _
taken to be authoritative and influer

S 7 3

.......



Thought leadership
is a commitment, not
a campaign.

COMMITMENT MEANS
STAYING LOYAL T0
WHAT YOU SAID YOU

AL
LONG AFTER THE
MOOD YOU SAID IT IN
HAS LEFT YOU.




Keep Learning with Us

Education without expectations - firespring.com/webinars

How to Captivate
and Engage

Online Fundraising How to Avoid
Best Practices for Fundraising’s Quiet Crowdfunding 101 A
Nonprofits Killer: Donor Attrition Constituents with

Your Website

#GivingTuesday Convert Su rters It's a New World—
Before, During and with Power't)’zlo ’ Be Found: The Secrets How to Cultivate
After: Your 9-Week Landing Pages of SEO for Nonprofits Your Community

Success Plan! Online

Pave the Way to
a Successful

O_o #GivingTuesday

Social Media 101
for Nonprofits

5 Trends Shaping a Beyond the RSVP- @ (@ Advanced
New Reality for 5 Secrets of Email @ Crowdfunding for -:@s Crowdfunding

Nonprofits Marketing Genluses Special Events @~ ® Strategies

~  Online Tools that Help Develop a Winning The P9wer of
@ Nonprofits Learn, Nonprofit Culture Blogging & Thought

2 Listen & Engage with Minimal Leadership for
Resources Nonprofits
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¥ wilkinson




Social Media for

Facebook Twitter LinkedIn

pinte! est




A word on Pinterest.

pinterest.com/nolandhoshino/nonprofits-on-pinterest

pinterest.com/dougcobbbs/nonprofit-best-practices

pinterest.com/explore/nonprofit-fundraising

pinterest.com/pin/538461699172978811

Name and caption your
pins and descriptions so Share impact stories and
they're findable by how to get involved.
potential supporters.

Educate your audience
with news and tips
related to your cause.



http://pinterest.com/nolandhoshino/nonprofits-on-pinterest
http://www.pinterest.com/dougcobbbs/nonprofit-best-practices/
https://www.pinterest.com/explore/nonprofit-fundraising
https://www.pinterest.com/pin/538461699172978811

A word on Instagram.

bethkanter.org/instagramming

crowdster.com/fundraising-tips/non-profit-instagram-how-to

mrss.com/lab/5-nonprofit-tips-for-winning-at-instagram

Hosting an event? Have Promote fundraising

followers use a hashtag campaigns with photo
with their pictures to captions to click back and
crowdsource images. donate on your website.

Personalize thank-yous to
your charitable group’s
donors and volunteers.



http://bethkanter.org/instagramming
http://crowdster.com/fundraising-tips/non-profit-instagram-how-to
https://www.mrss.com/lab/5-nonprofit-tips-for-winning-at-instagram/

A word on Snapchat.

blog.firespring.com/5-ways-snapchat-can-boost-your-visibility-
and-engagement-with-supporters

frontstream.com/snapchat-for-nonprofits

bethkanter.org/snapchat-over50

Create a geofilter that
allows followers to locate
your organization or an

event you're hosting.

Provide a “behind the Allow users to send
scenes” look to followers donations through
during live events. Snapcash.



http://blog.firespring.com/5-ways-snapchat-can-boost-your-visibility-and-engagement-with-supporters
http://frontstream.com/snapchat-for-nonprofits
http://bethkanter.org/snapchat-over50

Email or Phone

facebook

Sign Up
Connect with friends and the It’s free and always will be.
world around you on Facebook.

First name Last name

Mobile number or email
See photos and updates from friends in News Feed.

New password

Share what’s new in your life on your Timeline. Birthday

Why do | need to provide my

- Y Y
Jan ¥ 21 § 1994 % birthday?

Find more of what you're looking for with Facebook Search. Female Male

By clicking Sign Up, you agree to our Terms, Data Policy
and Cookies Policy. You may receive SMS Notifications from
us and can opt out any time.

Create a Page for a celebrity, band or business.

English (US) Espafiol Frangais (France) A3Z(EI{) &u,=ll Portugués (Brasil) Italiano #=0{ Deutsch &<t H#FE  +

SignUp Loglin  Messenger Facebook Lite  Mobile  Find Friends  People  Profiles Pages Page Categories Places Games Locations
Marketplace  Groups Instagram Local Fundraisers  About Create Ad Create Page  Developers  Careers Privacy Cookies  Ad Choices[>

Terms  Account Security  Login Help  Help

Facebook @ 2019




Facebook by the numbers: 1.06

billion monthly active users

The social network shells out a bunch of numbers during its eamings call,
including new totals fq

Sl Facebook hits 2.27 billion monthly active
users as earnings stabilize

Mark Zuckerberg said in a press release that the company’s apps serve more than 2 billion
II'be on tl percent growth in mobile m

people each day.
> i '
/{1 '
.
an th mobile it had, but did say th

t ST >
using it on desktops on a d:
% 4, 3 The social network reachec Facebook CEO Mark Zuckerberg listens while testifying before a joint Senate Judiciary and Commerce Committees hearing regarding the

\/ 4 membership milestone, Fai company’s use and protection of user data, on Capitol Hill on April 10, 2018. Leah 1
Wilkinson photos uploaded, and had €

Facebook CEO Mark Zuckerber
(Credit: James Martin/CNET)

Facebook executives threw
showing the network's stea
Facebook.

The social network is now ¢
increase in monthly users f




Facebook Monthly Active Users

Numbers of Users in Millions
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facebOOk Sign Up Join or Log Into Facebook w

Create a Page

Connect your business, yourself or your cause to the worldwide community of people on Facebook. To get started, choose a Page category.

unn
L A

Business or Brand Community or Public Figure
Showcase your products and services, spotlight your brand and Connect and share with people in your community, organization,
reach more customers on Facebook. team, group or club.
Get Started Get Started

Jay
Wilkinson




Nonprofits who
are Facebook
rock stars
typically have one
or both of the
following:

REFUGEES

WATER & SANITATION
ARTS

FOOD & AGRICULTURE
WOMEN & GIRLS

HOMELESSNESS

PERSONS WITH DISABILITIES
DOMESTIC VIOLENCE
v A national or international reach. EDUCATION

v Naturally wired for engagement. VETERANS
POVERTY & HUNGER
DISASTER RELIEF
ENVIRONMENT
HUMAN RIGHTS
HEALTH & WELLNESS

CHILDREN 37%
1%

ANIMALS

- Popular Causes on Social Media
(Waggener Edstrom) (‘



Don’t build your home
on rented land.

By JOE PULIZZI
Content Marketing Examples [ Facebook [ Industry News and Trends [ Linkedin [ Native Advertising | PNR

Stop Building Your Branded Content
on “Rented Land”

PNR: This Old Marketing with Joe Pulizzi and Robert
Rose can be found on both Tunes and Stitcher.

This week, Robert and | discuss the Linkedln job bank
fiasco, and debate whether or not agencies really can

do content marketing well. In addition, we explain our
thoughts on whether or not marketers should publish THISOLD
branded content on platforms they don’t own, and offer '

- . . .
some critical reviews of Facebook’s algorithm changes. CONTENT MARKETING WITH PULIZZ! & ROSE

Lastly, we explore this week's #thisoldmarketing

example: Patagonia’s Footprint Chronicles.




Is Facebook overhyped?

e 91% of local searchers use Facebook to
find local organizations online.!

« 68% of people take time to learn about
a charity if a friend posts about it.2

1. comScore and Localeze. 2. MDG



. Power Tips

USERNAME

facebook.com/marchofdimes
facebook.com/username

E3 March of Dimes - Home Jay

Apps Calendar M Mail oTW FS Team Webg Pocket & Buffer [LI TW § TW-HS Feedly @ Phone ¢ Doodle #3 Sprg R YH Other Bookmarks

A0 O~

| March of Dimes

March of ¥ ~ ol
Dimes 3 \ N

Home =

Charity Organization in White Plains, New
York

Ny




. Power Tips

USERNAME

facebook.com/marchofdimes
facebook.com/username

AD

Y ~_d
f’é“_-f-“‘ﬁ N |

Honor 100 wears of scouting
with this on-track tribute
Featuring imagery From iconic
American artisk Morman

/"’\ Rockwell, Shop Mow!

J



. Power Tips

USERNAME

facebook.com/marchofdimes

facebook.com/username

AD

COVER PHOTO

| . £ {f \
St. Baldrick's y =) \‘,
Foundation 4 j y

Home



‘/ ‘£ Power Tips

USERNAME

facebook.com/marchofdimes
facebook.com/username

AD

COVER PHOTO
SETTINGS



Page Messages Notifications

1+ General
Messaging
Edit Page
Post Attribution
Notifications
Messenger Platform

Page Roles

=
L4
i d
N

Jay
Wilkinson

f Power Tips

Home

Insights Publishing Tools

Shortcuts Page is not pig o shortcuts

Page Visibility

Page Verification Page is verified

Visitor Posts » Allow visitors to the Page to publish posts

+ Allow photo and video posts

Review posts by other people before they are published to the
Page

Disable posts by other people on the Page

Cancel

(]



USERNAME

facebook.com/marchofdimes

facebook.com/username

AD

COVER PHOTO
SETTINGS
NONPROFIT TEMPLATE
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Page

Inbox Notifications B

General

Messaging

Edit Page

Post Attribution

Notifications

Messenger Platform

Page Roles

People and Other Pages

Preferred Page Audience

Partner Apps and Services

Instagram

Featured

Crossposting

Page Support Inbox

Payments

Activity Log

f Power Tips

Publishing Tools

Edit Page

Configur

Current Te
Standard

Use default tabs

Turn ¢ ult
your t :

Templates

Nonprofit

Designed to highlight your cause and encourage people to fundraise

and donate to your nonprofit.

ns encourage people to take actions that you've selected

Back

Apply Template




USERNAME

facebook.com/marchofdimes

facebook.com/username

AD

COVER PHOTO
SETTINGS
NONPROFIT TEMPLATE
NEW FUNDRAISING






The $1 Ask Strategy

THE TASK:

Ask supporters to solicit S1 donations on Facebook. If people have similar
friends, it will flood Facebook feeds and make it look like a popular campaign.

HOW:
Write something that’s easy to copy, paste and share.

Friends! Please help [organization] raise funds to [build a new
animal shelter.] Would you donate S1 to their #XYZ campaign? If
even just half of my Facebook friends did that, we could raise more
than [$500.] Anyone have S1 they can spare today?

Even though you're asking for a small donation,
people almost always give more.
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“I'm changing the goal I give our
product teams from focusing on
helping you find relevant content to
helping you have more meaningful
social interactions.” —Zuek




What the heck does

The most meaningful posts engage a
user enough to want to comment or
share the content:

As a result, users see more from
family, friends and groups or
communities they intentionally
connect with and posts from pages.

“meaningful” mean?

For the
most part,
people
you
already
connect
with.
¢



The vast majority of brands (including NPOs)

are seeing huge decreases in their reach.

Volume of Facebook Posts Total Facebook Interactions
,105,737,101
8,500,000 30,000,000,000
8,102,919
8,000,000 7,794,443 22,958,328,653 5, 954 782 614
20,170,067,666

20,000,000,000

7,500,000
7,171,899 15,951,949,262
7,155,620

7,000,000 6,800,759 12,819,892,655

10,000,000,000
6,500,000 6,481,650
6,000,000

Q12017 Q22017 Q32017 Q42017 Q12018 Q22018 Q12017 Q22017 Q32017 Q42017 Q12018 Q22018

£ buffer




Signals that Affect News Feed Content Rankings

<@ EBuffer
N2 rubiishe

-~ blished by Brian Peters Januacy 25 at 7:00am - @
Average time spent oo o s gt sy o When it's posted
on content L
Commenting on or liking a
Person sharing a link «««sseeee person's photo or status update
over Messenger
Story type
Multiple replies to comments Engagement with a
onavideo | NS RSN | ccccecenees publisher/brand post
shared by a friend
Overall engagement ke () Comment > Share 5% Buffer @~ How informative
©D ¥ You, Brian Fanzo, Matthew L. Stultz and 542 others Top Comments + the post |s
226 Shares

£ buffer
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The Switch

Face  Facebook let tons of companies

Facebook has been collect disca

datafrom Androiddevices mas: g€t info about you, including
) . osoft

iOS devices appear to be unaffected

‘h companies to
@brianacton iblished Tuesday
joft, Netflix and
nessages and

It is time. #deletefacebook
s5 users' private

4:00 PM - 20 Mar 2018 rtner company’s

15,028 Retweets 35,850 Likes 46 @ @ e ’ POIPO

Q 19k 1T 15K Q 36K &




Will your constituents
still use Facebook?

“I don’t think we’ve seen a
meaningful number of people act
on that [deleting their accounts],
but, you know, it's not good... it’s a
clear signal that this is a major
trust issue for people, and I
understand that. And whether
people delete their app over it or
just don't feel good about using
Facebook, that’s a big issue that ...
we have a responsibility to rectify.”

Mark Zuckerberg

¥ %
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6 nonprofits crushing it on Facebook:

Autism Speaks facebook.com/autismspeaks
Green America facebook.com/CreenAmerica

Charity Water facebook.com/charitywater
St. Baldrick’'s facebook.com/StBaldricksFoundation

Phoenix Rescue Mission facebook.com/phoenixrescuemission
Big Cat Rescue facebook.com/bigcatrescue



http://facebook.com/autismspeaks
facebook.com/GreenAmerica
facebook.com/charitywater
facebook.com/StBaldricksFoundation
facebook.com/phoenixrescuemission
facebook.com/bigcatrescue

amv

/
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What's happening?

W Home

¥ Moments Search Twitter Q  Haveanaccount? Login~

News Entertainment Fun

Today Sports

Barbara Corcoran reveals how to
successfully ask for a raise

People are saving foxes in
England as their numbers decline
@ Business Insider @ - 4 hours ago # TicToc by Bloomberg @ - 5 hours ago

Business Insider asked real estate mogul and
“Shark Tank" host Barbara Corcoran to share
her advice on how to successfully ask...

26 Likes

Fox numbers fell by 41% across England and
Wales over the past 2 decades. Meet “The
Fox Project”, a charity that rescues them.

11 Likes

LA teachers begin first strike in
three decades
US news - 4 hours ago

Los Angeles teachers begin their first strike in
30 years to demand smaller class sizes, more
support staff at schools and better pay.

30 Likes

TSA checkpoint at Houston
airport closed due to...

US news - 4 hours ago

Jay
Wilkinson




Send a tweet (a message of 280 characters or less).

Compose new Tweet

Looking forward to seeing many old friends this weekend at the
#NationalNonprofitCongress event in Washington DC!

@)

@ o e o - [




Use “hashtags” at conferences so
attendees can share key take-aways.

#CauseCamp

svureso Josh Hirsch @ 0 &8 @JoshHirsch1 - Mar 28 v
g Thanks so much @NPhub. We are thoroughly enjoying #CauseCamp down here
in Boca Raton w/ @NonprofitsFirst and @JLBocaRaton. #CauseTheChange

Nonprofit Hub & @NPhub
Replying to @JoshHirsch1 @JLBocaRaton

that looks awesome!

“ L = < L ¥ ]
JustineDuquette @DuquetteJustine - Mar 28 v
"It's your job as marketers to move them from interest to action to belief to
ownership" @derrickfeldmann #causecamp #causethechange
« 3 s L =

B FUSE Coworking and 14 others follow

e Nathan Rogers @nrogers - Mar 28 v

| All prepared for Day 2 here, with a great lineup of speakers at #causecamp
super excited to help... instagram.com/p/BSL3w4yhlyh/
- X o s L =

0 Humanities Nebraska liked

. talya greenspoon @tgreenspoon - Mar 28 v
Y People need to act to reinforce the issue CONSTANTLY!!@derrickfeldmann

#causethechange #causecamp @NPhub

Jay
Wilkinson
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About an upcoming event.

N

Ask for opinions.

Timeline Favorites Following  Followers  Lists =

jaywilk Jay wikinson >
Imitation With Innovation Reduces Risk in Startups

blogs.forbes.com/martinzwilling... via @forbes
2 hours ago

W

Community achievements.

»

. L3 L3
TIME TIME.com 13 by jaywilk LI n k to I m pact Storles.
The top five viral videos of the month | hitp://ti.me/fbbTye (via
@TIME_Video)

7 hours ago

jaywilk Jay Wikinson =
Great series on msnbc.com: Preview: 'My Kid Would Never...' -

http://on.msnbc.com/h7vgoL
28 Feb

Link to volunteer stories.

Link to your blog.

StartupDigest StartupDigest 13 by jaywilk

SD 9 Ways To Disrupt And "Hipmunk" An Industry: http:/bit.ly/fQgKLr
by @jasonlbaptiste
28 Feb

jaywilk Jay Wilkinson

RT @jonrognerud: Google Glitch Disables 150,000 Gmail

Accounts mashable.com/2011/02/27/gma... via @mashable
27 Feb

jaywilk Jay Wikinson
Be silly. Be honest. Be kind. -- Ralph Waldo Emersen
27 Feb

Give recognition.

Express gratitude.

© ® N O U

Use keywords.
10. Don't be boring.




. Power Tips

USERNAME

@jaywilk (instead of @Jay_Wilkinson)

TOOLS

hootsuite.com = tweetdeck.com

KEYWORD

Ny

N

P



Linked in

Be great at what you do

Get started - it's free.

First name

Last name

Password (6 or more characters)

By clicking Join now, you agree to the LinkedIn User Agreement,
Privacy Policy, and Cookie Policy

s T I

Linkedinmemberdirectory: ABCDEFGHIJKLMNOPQRSTUVWXY Z More Browse by country/region

General Business Solutions
*; Sign Up | Help Center | About | Press | Blog | Careers | Developers Talent | Marketing | Sales | Leaming | Company Pages
N
o’ Browse Linkedin Directories
sy Leaming | Jobs | Salary | Mobile | ProFinder Members | Jobs | Cc | Ur | Top Jobs

Wilkinson



Set up a page.

§
Establish and grow your presence by ' Roots & Roofs

ROOTS & ROOFS

building a Company Page ome _Suices s _sosic

1,251 followers | Follow
ey

Nonprofit organizations can highlight their mission and
objectives while also engaging supporters by creating a
Linkedin Company Page. Your Company Page allows
you to easily post status updates, share news, find
volunteers, grow your community, and stay in touch with
your followers.

ROUGH FARMING

Create a Company Page » Recent Updates
Roots & Roofs We just broke ground on a new project that we're excited to share with you

the volunteer efforts of several web designers and developers, Roots & Rools is transtor
communities fund housing initiatives through sustainable agriculture

Jay

¥ wilkinson



in N

NOREEN BRIDGHAMOverla
coordinating and/or managing

Highlights

8 Mutual Connec
You and Noreen bot
Mary Ontko,and 6 ¢ ...

L Y
il
7

Jay
Wilkinson

Nonprofit Connect

NONPROHT Nonprofit Organization Management « Kansas City, Missouri « 1,806 followers

About us

Nonprofit Connect links the nonprofit community in
Kansas City to education, resources and networking so
organizations can more effectively achieve their
missions. We serve more than 5,000 professional
members from over 600 nonprofits of all sizes. How can
we help you? Join today!

Q m, 3 connections work here. See all 8 employees on Linkedin =

Recent update Seeall

Lo
Nonprofit Management Certificate
npconnect.org

2Likes « 1Comment 4d

e e e =

Ad
Jay, Goodbye Cold Call and Hello Warm
Introduction

SALES NAVIGATOR

Use Sales Navigator to target & engage
prospects

Similar companies

Greater Kansas City Chamber of

m Commerce

Nonprofit Organization
Management
11-50 employees




Enhance your page.

Describe how you
fulfill your mission.
Share photos and
impact stories.

Link to your website.




Ask supporters, employees, volunteers
and board members to follow you and

promote your cause.

Encourage supporters to promote
your cause

Your volunteers, board members, and supporters are
already your strongest advocates. Encourage them to
add LinkedIn’s Volunteer and Causes section to their
profiles so they can showcase their service and
champion your organization across their professional
networks simultaneously.

Learn more »




Connect with potential
board members.

Find board members

By searching LinkedIn for the right talent and posting
open board roles, you can leverage the power of the
LinkedIn network to target and identify qualified
professionals for your nonprofit board. The LinkedIn
Board Member Connect Program will support your
board recruitment through exclusive training, a peer
community, and access to advanced premium tools.

Learn more »

o .

Wilkinson




Connect with potential
volunteers.

Find skilled volunteers

With 300M+ registered professionals— and 82%
interested in volunteering, LinkedIn is the best place to
post opportunities for skilled volunteers to engage with

your nonprofit. Posting a volunteer opportunity on
LinkedIn will position your organization in front of
relevant professionals who are interested in donating
their skills and expertise to a nonprofit.

Learn more »

&
¥ Wilkinson




Start by linking in with your established network

(e.g. employees, BOD, donors, volunteers).

in

2nd

Claire Axelrad, J.D., CFRE

Principal at Clairification | Fundraising Coach | Speaker | Trainer [Named "Outstanding
Fundraising Professional" by AFP
Clairification « University of San Francisco School of Law

beaker | Trainer [Named "Outstandin..

San Francisco, California « 500+ &

Ja
Geek

Claire is a fundraising ninja- Joanne Fritz, About.com nonprofitsEngaging your help was such a huge pivot moment

Entrepret A A S <
Authe for me and the Board. Sometimes there are moments in life you only realize in retrospect were miracles. That's exa...
lons
See more
Who's\

1,029 Likes - 39 Comments

37
Views of your post A Like EJComment & Share

P sy
Wilkinson



Be personable a
[ ] ® nd aut H
invites, thank yous, et:;*ntuc (e.g., photo, bio,

v . i
ou can customize this invitation

Include a personal message (optional):

Hello Claire. I'm looki
. ing forward to teamin i
week! Hope you enjoyed the long weekendg puithyoutorawebari

Warmly,
I
Early in life, Jay wilkinson learned he was unemployable and committed t0 being an entrepreneur. Before
graduatingfrom college, he started 8 businesses, most of which failed miserably. He eventually caughton, andin
ded more than 350 campuses.

1986 helped launch Campus Connection magazine in NYC which ultimately expan

Cancel Send invitation




Claim your personal domain name.

in CECNNN -

Your public profile URL

Enhance your persenal brand by creating a
custom URAL for your Linkedin public profile.

www.linkedin.com/infjaywilkinson

Jay Wilkinson
Geek with social skills | Entrepreneur | Angel Investor | Auuns
Firespring « Massachusetts Institute of Technology - Sloan School of Management

Lincoln, Nebraska Area « 500+ &

Early in life, Jay Wilkinson learned he was unemployable and committed to being an entrepreneur. Before
graduating from college, he started 8 businesses, most of which failed miserably. He eventually caught on, and in 1...

See more ~
Who's viewed your Views of your post in the
All-Sta fil
* rprotte 5 85 profile 45 feed

Jay
Wilkinson
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Join groups & participate in the conversation.
Establish yourself as an expert.

s Startacc

Enter a conversatior

'q

Frank Martinelli aen 4d
Strategic Planning Consultant, TEDx Presenter, Author: Your Nonprofit B..

Ten Nonprofit Funding Models

While the “for profit” world has many universally known business models, the nonprofit arena is
lacking common plans. In this study, Landes-Foster, Kim and Christiansen take a look at developing a
series of ten funding models based on research of 14... Show more

Ten Nonprofit Funding Models (SSIR)

For-profit executives use business models—such as "low-cost
provider"—as a shorthand way to describe the way companies are...
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W. Palmer Scherf All our organization can provide Certain Non Profit entities is to significantly
= reduce their cost of Specialty Drugs for Public or Private Schools, Colleges, Universities, 501(c)
(3)'s, Church Groups, Foundations, Public or Private H... Show more
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And something
cool you may not
know you can do ...




Export your connections to a list.

Q Search )

My Network

.
Getting an archive of your data

Download an archive of your account data, posts, connections, and more

Templ#es. Forms. Checklists.

Talent
Solutians.

Your hiring toolbox is waiting.

Download Now

Your LinkedIn data belongs to you, and you can download an archive any
time.

We provide your archive in two bundles: "fast file", which includes selected
categories of account data, like your profile information, connections, and
messages (ready in approximately 10 minutes), and a second bundle that
includes your detailed account information, including account activity and
history (ready in 24 hours). You can learn more by visiting our Help Center.

Choose the format you prefer.

About Help Center Privacy & Terms ~
Advertising Business Services ~

3 TP . . Get the Linked| M
o Fast file only: This file includes connections, contacts, recommendations, SEOLLREDS - L

messages, and profile information such as experience, education, and projects.
You’ll receive a link to download.

Linkedf) Linkedin Corporation @ 2017

Fast file plus other data: You'll receive the data in two bundles over approximately
24 hours.

Request archive
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5 TIPS FOR
OPTIMIZING YOUR
SOCIAL PRESENCE \

80% of your content

should be about you and
your constituents.
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5 TIPS FOR

OPTIMIZING YOUR ( /

SOCIAL PRESENCE \ Photos receive:
53% more likes

104% more comments
84% more link click-throughs

than text-based posts.

Food Bank For New York City

Use great content.
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5 TIPS FOR
OPTIMIZING YOUR \
SOCIAL PRESENCE

Question posts
receive 100x more
engagement than
statement posts.

(KISSmetrics)
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5 TIPS FOR
OPTIMIZING YOUR ‘
SOCIAL PRESENCE

55% of those
ﬁ who engage
with nonprofits
Engage. via social media
have been

inspired to take
further action.

(npTech for Good)
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5 TIPS FOR

OPTIMIZING YOUR
SOCIAL PRESENCE /\

Ithé rr:‘otE ir;c:;ger! tg.cr:ate profiles and post on
m. individually by followin
audience and thanking supporters put?li)::cl,;r

. Halos Of Hope b Like Page

\We thank Shari for asking her emplayer for matching gifts. Her compary

Engage matches 2°1, so her donation turned 322 hats shipped into 957 hats
o

shipped. We thank you!

your time, pattern purchases or cash donations may he eligible for
emplm_,-'er—matn:hing funds. Be sure 10 ask!

Like - Comment Share
5 13 people like this.

F{T“ Jane Anderson awesome!

7 hrs - Like -3 1
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5 TIPS FOR f(ls.
OPTIMIZING YOUR
/\ If a supporter mentions you positively in a post,
share it on your Facebook page.

SOCIAL PRESENCE

Lincoln Children's Zoo was mentioned in a post

Congressman Jeff Fortenberry added 3
new photos

Honored to receive the Standing Tall for Zoos and Aquariums award for
my long-time support of the Lincoln Children's Zoo - even if the

il Like Page

penguins weren't that interested

e - Comment - Share - 437 [13
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5 TIPS FOR

OPTIMIZING YOUR ( / \

SOCIAL PRESENCE One of the top 5 reasons why
Facebook fans “unlike” a charity
on Facebook is because the

“charity never responded to my
comments”.

monologue marketing dialogue marketing

{

2
¢
< g

s

>4
55
s
3
3



5 TIPS FOR
OPTIMIZING YOUR \
SOCIAL PRESENCE

Know your voice.

Determine your brand’s voice and tone
and directly convey it on social media.

Does your social media
voice represent your brand?

. Are you more corporate

or casual?

. Are you more humorous

or inspirational?

Is your voice appealing to
your demographic?




5 TIPS FOR
OPTIMIZING YOUR \
SOCIAL PRESENCE

=D
5 :

Be transparent.

Social media facilitates such a
personal relationship between
the organization and the
audience that trust is necessary
to earn loyal constituents.




5 TIPS FOR
OPTIMIZING YOUR \
SOCIAL PRESENCE

1. Respond quickly to positive
and negative feedback.
2. Be proactive.

Be transparent.

How do you earn trust on social media?




5 TIPS FOR
OPTIMIZING YOUR \
SOCIAL PRESENCE

Be consistent.

Posting consistently is key to
staying top of mind and gaining
a large followership.
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5 TIPS FOR ﬁ
OPTIMIZING YOUR /\
SOCIAL PRESENCE
&1% of nonprofits attribute social
media success to a detailed strategy.

(npTech for Good)

Be consistent.

Create a calendar to help you
post consistently.
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Question: What is the
worst thing someone
could say about your
organization online?

Nothing

(]



Trying to take stuff off the
internet is like trying to
take pee out of the pool.
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PROFESSIONAL

$29/m0'

"@KathieKRyan:

70% of potential d¢
process online. Ma
#FallConf14" 10 social profiles

NWCOVNA

11:31am via M

Unlimited scheduling
obile | 1 user
Could have listed t

hour! #fallconf2014 e
u KathieKRyan Free 30-Day Trial
11:07am via Twitier

RE email marketin
important! Must be
take time to craft! ¢

#FallConf14 o Everything included in
Free plan

KathieKRyan

JEoomn e Automated post scheduling

@jaywilk discussit

Study by @bloome © Key performance metrics

Great data here! @

#FallConf14 o Ad spend limit of $500 per

13 1 retweets month to boost posts

u KathieKRyan

10 ia Twitter

Yikes - @jaywilk st
donors abandon d¢
Make it easy & con

#FallConf14 ———
2 retweats Free 30-Day Trial

§ Learn More
1 via HubSpY

ips to mak
of your top content
@Firespring mgv.n
23 1 retweets

TTTE——

Try our limited Free plan | 3 social profiles | 30 Scheduled Messages | 1 user | Sign up now

Hootsuite

hootsuite.com

Designed for teams that need to collaborate

TEAM BUSINESS ENTERPRISE

Contact for
pricing

$1 29/mc‘ $.599/mo'

20 social profiles
Unlimited scheduling
3 users

Custom
Solutions

35 social profiles
Unlimited scheduling
5 users, up to 10

Request a Demo Request a Demo

© Everything included in o Everything included in
Professional plan Team plan

Accelerate the results of your
social media strategy by giving
teams the platform, advice,
personalized training, and
advanced analytics they need to

© Ad spend limit of $2,000 per o Ad spend limit of $5,000 per
month to boost posts month to boost posts

© Team message assignments o Flexible approval workflows be effective.
© Custom analytics @ 1 hour of 1-on-1 onboarding

© Exportable reports o 1 social media certification
@ 24/7 support

Free 30-Day Trial Request a Demo

Learn More Learn More Learn More

* Prices displayed in USD, based on annual billing, but do not include applicable taxes,
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your ribs like your mamma's
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Buffer

bufferapp.com

Starter Plans Business Plans
Free Pro Small Medium Large
Monthly price So $1 5® $99® $1 99® $399®
Social accounts @ 3 total 8 total 25 total 50 total 150 total
Additional team
0 0 5 10 25

members
Scheduled posts per

) 10 100 2000 2000 2000
social account @)
Social networks 0000® 00000 00000 O0O0DO0COGE 0000006

Schedule as you discover
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Feel buried by
the amount of
information
coming
- at you?







Action

Steps

Make a great impression with your WEBSITE:

Build a logical STRUCTURE including 3+ navigation options.
Use a clean, professional DESIGN that tells your story.
Provide CONTENT for all types of end-users.

Build in FUNCTIONALITY that engages your constituents.
Post dated content weekly for strong VITALITY.

Use a CMS (Content Management System).

Commit to becoming a THOUGHT LEADER for your cause.

Set up a FACEBOOK PAGE for your organization and ask to be an ADMIN.
Set up a LINKEDIN COMPANY PAGE and connect with your peers.
Monitor TWITTER for mentions and use it for headlining blog posts.

Use at least one online ENGAGEMENT TOOL.

Spend no more than 15 MINUTES/DAY on social media sites.

Keep learning! Read and learn at nonprofithub.org.




Our Mantra

@ Educate
| without 5
. expectations.
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@ Educate
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Nonprofit

Website Strategic .. 1 eting Printing
Builder Guidance

Custom Website Design Engagement Campaigns
Search Engine Optimization Landing Page Development
Search Engine Marketing Email Marketing Automation
Social Media Posts & Optimization Branding & Creative Services
Impact Strategy Strategic Marketing Campaigns




Sign up for a

Firespring
website by
Jan. 31, 2019
. ’," "



Wilkinson

Online Fundraising
Best Practices for
Nonprofits

#GivingTuesday
Before, During and
After: Your 9-Week
Success Plan!

5 Trends Shaping a
New Reality for
Nonprofits

&

@

Keep Learning with Us

How to Avoid
Fundraising’s Quiet
Killer: Donor Attrition

Convert Supporters
with Powerful
Landing Pages

5 Secrets of Email
Marketing Geniuses

Online Tools that Help
Nonprofits Learn,
Listen & Engage

Be Found: The Secrets
of SEO for Nonprofits

Beyond the RSVP-—
Crowdfunding for
Special Events

Develop a Winning
Nonprofit Culture
with Minimal
Resources

Education without expectations - firespring.com/webinars

% Crowdfunding 101

It's a New World-
How to Cultivate

Your Community

Online

@ __@® Advanced
-:@_ Crowdfunding
@~ ® Strategies

The Power of
Blogging & Thought
Leadership for
Nonprofits

Social Media 101
for Nonprofits

Pave the Way to
A—I= a Successful

O_o #GivingTuesday
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Get in touch.
hello@firespring.com
877.447.8941 &

firespring.com/nonprofit

@jaywilk @firespring Julie Hull Jay Wilkinson




