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About Firespring

POWER OF 3
1% of our Profits 
2% of our Products 
3% of our People 
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Social Media 
101 for 
Nonprofits

✓ Your website: the foundation of your brand.
✓ Fundamentals of thought leadership.
✓ Facebook, Twitter and LinkedIn best practices. 
✓ Powerful no-cost or low-cost online tools.
✓ Action steps | Q&A.
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If you’re tweeting today:
#poweredbypurpose

@jaywilk
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If you’re tweeting today:
#poweredbypurpose

@jaywilk

Social Media 
101 for 
Nonprofits



DONATE

BLOG

VOLUNTEER
PHOTO

GALLERY

EVENT 
REGISTRATION

ANSWER OUR 
SURVEY

YOUTUBE CHANNEL

EMAIL
OPT IN

Most nonprofits send 
visitors away to engage
instead of keeping them 

on the website.
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Is your website cheap or effective?

(why can’t it be both?)

ROI > Cost
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Your Website

“82% of donors visit a 
nonprofit’s website 
before giving.”

The Foundation of Your Online Presence

5 Elements of a Powerful
& Engaging Web Presence

Jay
Wilkinson



5 Elements of a Powerful & Engaging Web Presence

Images & headlines 
that tell your story

Deep, diverse
content

1. Structure
2. Design
3. Content
4. Functionality
5. Vitality

Functional tools
that engage visitors

Weekly updated 
news/events

Navigation
options
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Keep Learning with Us
Education without expectations •  firespring.com/webinars
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YOUR WEBSITE

SEARCH 
ENGINE

APPEAL
LETTER

EMAIL 
MARKETING

BLOG POST

FACEBOOK
DIRECTORY
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What is a landing page?
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Jay
Wilkinson



Jay
Wilkinson

thought lead•er
noun
noun: thought leader; plural noun: thought leaders

1. one whose views on a subject are
taken to be authoritative and influential.
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Thought leadership 
is a commitment, not 

a campaign.
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Facebook Twitter LinkedIn

Social Media for
Nonprofits
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A word on Pinterest.
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pinterest.com/nolandhoshino/nonprofits-on-pinterest

pinterest.com/dougcobbbs/nonprofit-best-practices

pinterest.com/explore/nonprofit-fundraising

pinterest.com/pin/538461699172978811

Name and caption your 
pins and descriptions so 

they’re findable by 
potential supporters.

Share impact stories and 
how to get involved.

Educate your audience 
with news and tips 

related to your cause.

http://pinterest.com/nolandhoshino/nonprofits-on-pinterest
http://www.pinterest.com/dougcobbbs/nonprofit-best-practices/
https://www.pinterest.com/explore/nonprofit-fundraising
https://www.pinterest.com/pin/538461699172978811


A word on Instagram.
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bethkanter.org/instagramming

crowdster.com/fundraising-tips/non-profit-instagram-how-to 

mrss.com/lab/5-nonprofit-tips-for-winning-at-instagram 

Personalize thank-yous to 
your charitable group’s 
donors and volunteers.

Hosting an event? Have 
followers use a hashtag 
with their pictures to 
crowdsource images.

Promote fundraising 
campaigns with photo 

captions to click back and 
donate on your website.

http://bethkanter.org/instagramming
http://crowdster.com/fundraising-tips/non-profit-instagram-how-to
https://www.mrss.com/lab/5-nonprofit-tips-for-winning-at-instagram/


A word on Snapchat.
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blog.firespring.com/5-ways-snapchat-can-boost-your-visibility-
and-engagement-with-supporters

frontstream.com/snapchat-for-nonprofits

bethkanter.org/snapchat-over50

Provide a “behind the 
scenes” look to followers 

during live events.

Allow users to send 
donations through 

Snapcash.

Create a geofilter that 
allows followers to locate 
your organization or an 

event you’re hosting.

http://blog.firespring.com/5-ways-snapchat-can-boost-your-visibility-and-engagement-with-supporters
http://frontstream.com/snapchat-for-nonprofits
http://bethkanter.org/snapchat-over50
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Nonprofits who 
are Facebook 
rock stars 
typically have one 
or both of the 
following:

✓ A national or international reach.
✓ Naturally wired for engagement.
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41%

37%

19%

18%

16%

16%

15%

14%

12%

11%

8%

8%

7%

4%

3%

1%

1%

A N I M A L S

C H I L D R E N

H E A L T H  &  W E L L N E S S

H U M A N  R I G H T S

E N V I R O N M E N T

D I S A S T E R  R E L I E F

P O V E R T Y  &  H U N G E R

V E T E R A N S

E D U C A T I O N

D O M E S T I C  V I O L E N C E

P E R S O N S  W I T H  D I S A B I L I T I E S

H O M E L E S S N E S S

W O M E N  &  G I R L S

F O O D  &  A G R I C U L T U R E

A R T S

W A T E R  &  S A N I T A T I O N

R E F U G E E S

Popular Causes on Social Media
(Waggener Edstrom)
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Don’t build your home
on rented land.



Is Facebook overhyped?

• 91% of local searchers use Facebook to 
find local organizations online.1

• 68% of people take time to learn about 
a charity if a friend posts about it.2
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1. comScore and Localeze. 2. MDG



1) Secure your USERNAME.
EXAMPLE: facebook.com/marchofdimes
Register your unique username (often called a vanity URL) at facebook.com/username.

Power Tips
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1) Secure your USERNAME.
EXAMPLE: facebook.com/marchofdimes
Register your unique username (often called a vanity URL) at facebook.com/username.

2) Buy a Facebook AD.
facebook.com/business/products/ads
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1) Secure your USERNAME.
EXAMPLE: facebook.com/marchofdimes
Register your unique username (often called a vanity URL) at facebook.com/username.

2) Buy a Facebook AD.
facebook.com/business/products/ads

3) Update your COVER PHOTO every few months. 
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4) Configure SETTINGS to encourage participation.
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1) Secure your USERNAME.
EXAMPLE: facebook.com/marchofdimes
Register your unique username (often called a vanity URL) at facebook.com/username.

2) Buy a Facebook AD.
facebook.com/business/products/ads

3) Update your COVER PHOTO every few months. 

4) Configure SETTINGS to encourage participation. 

5) Choose the NONPROFIT TEMPLATE option.
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1) Secure your USERNAME.
EXAMPLE: facebook.com/marchofdimes
Register your unique username (often called a vanity URL) at facebook.com/username.

2) Buy a Facebook AD.
facebook.com/business/products/ads

3) Update your COVER PHOTO every few months. 

4) Configure SETTINGS to encourage participation. 

5) Choose the NONPROFIT TEMPLATE option.

6) Consider trying NEW FUNDRAISING strategies.



The $1 Ask 
Strategy
Ask for just $1, and
people give more.
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The $1 Ask Strategy

THE TASK:
Ask supporters to solicit $1 donations on Facebook. If people have similar 
friends, it will flood Facebook feeds and make it look like a popular campaign.

Even though you’re asking for a small donation, 
people almost always give more.

HOW:
Write something that’s easy to copy, paste and share.

Friends! Please help [organization] raise funds to [build a new
animal shelter.] Would you donate $1 to their #XYZ campaign? If
even just half of my Facebook friends did that, we could raise more
than [$500.] Anyone have $1 they can spare today?
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“I’m changing the goal I give our 
product teams from focusing on 
helping you find relevant content to 
helping you have more meaningful 
social interactions.” –Zuck
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What the heck does
“meaningful” mean?

The most meaningful posts engage a 
user enough to want to comment or 
share the content:

As a result, users see more from 
family, friends and groups or 
communities they intentionally 
connect with and posts from pages.

For the 
most part, 
people
you 
already 
connect 
with.
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The vast majority of brands (including NPOs) 
are seeing huge decreases in their reach.
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Signals that Affect News Feed Content Rankings



Jay
Wilkinson



“I don’t think we’ve seen a 
meaningful number of people act 
on that [deleting their accounts], 
but, you know, it’s not good… it’s a 
clear signal that this is a major 
trust issue for people, and I 
understand that. And whether 
people delete their app over it or 
just don’t feel good about using 
Facebook, that’s a big issue that … 
we have a responsibility to rectify.”

Will your constituents
still use Facebook?

Mark Zuckerberg
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• Autism Speaks facebook.com/autismspeaks
• Green America facebook.com/GreenAmerica
• Charity Water facebook.com/charitywater
• St. Baldrick’s facebook.com/StBaldricksFoundation
• Phoenix Rescue Mission facebook.com/phoenixrescuemission
• Big Cat Rescue facebook.com/bigcatrescue
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6 nonprofits crushing it on Facebook:

http://facebook.com/autismspeaks
facebook.com/GreenAmerica
facebook.com/charitywater
facebook.com/StBaldricksFoundation
facebook.com/phoenixrescuemission
facebook.com/bigcatrescue
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What’s happening?
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Send a tweet (a message of 280 characters or less).
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Use “hashtags” at conferences so
attendees can share key take-aways.



What to 
tweet.
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1. About an upcoming event.

2. Ask for opinions.

3. Community achievements.

4. Link to impact stories.

5. Link to volunteer stories.

6. Link to your blog.

7. Give recognition.

8. Express gratitude.

9. Use keywords.

10. Don’t be boring.



Power Tips
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1) Choose a short USERNAME.
EXAMPLE: @jaywilk (instead of @Jay_Wilkinson)

2) Use 3rd party TOOLS to post and read.
EXAMPLES: hootsuite.com or tweetdeck.com

3) Use KEYWORD rich data in your bio. 
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Set up a page.
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Enhance your page.

✓ Describe how you 
fulfill your mission.

✓ Share photos and 
impact stories.

✓ Link to your website.
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Ask supporters, employees, volunteers 
and board members to follow you and 
promote your cause.
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Connect with potential
board members.
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Connect with potential
volunteers.
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Start by linking in with your established network 
(e.g. employees, BOD, donors, volunteers).
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Be personable and authentic (e.g., photo, bio, 
invites, thank yous, etc.).
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Claim your personal domain name.
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Join groups & participate in the conversation. 
Establish yourself as an expert.



And something
cool you may not
know you can do …
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Export your connections to a list.



Is this a LinkedIn 
or Facebook 
friend?
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5 Tips for 
Optimizing 
Your Social 
Presence



Use great content.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE
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1

80% of your content
should be about you and 
your constituents.



Use great content.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE
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1

Photos receive:
53% more likes
104% more comments
84% more link click-throughs

than text-based posts.
(KISSmetrics)



Engage.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE
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2 Question posts 
receive 100x more 
engagement than 
statement posts.
(KISSmetrics)



Engage.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE
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2

55% of those 
who engage 
with nonprofits 
via social media 
have been 
inspired to take 
further action.
(npTech for Good)



It’s not enough to create profiles and post on 
them. Engage individually by following your 
audience and thanking supporters publicly.

Engage.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE
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2



If a supporter mentions you positively in a post, 
share it on your Facebook page.

Engage.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE
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2



One of the top 5 reasons why 
Facebook fans “unlike” a charity 
on Facebook is because the 
“charity never responded to my 
comments”.

(npTech for Good)

Engage.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE
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2



Know your voice.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE
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3

Determine your brand’s voice and tone 
and directly convey it on social media.

1. Does your social media 
voice represent your brand?

2. Are you more corporate
or casual?

3. Are you more humorous
or inspirational?

4. Is your voice appealing to 
your demographic? 

QUESTIONS TO ASK



Be transparent.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE
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4

Social media facilitates such a 
personal relationship between 
the organization and the 
audience that trust is necessary 
to earn loyal constituents.



Be transparent.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE
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4

How do you earn trust on social media?

1. Respond quickly to positive 
and negative feedback.

2. Be proactive.

TWO SIMPLE STEPS



Be consistent.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE

Jay
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5

Posting consistently is key to 
staying top of mind and gaining 
a large followership.



Be consistent.

5 TIPS FOR
OPTIMIZING YOUR 
SOCIAL PRESENCE
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5

Create a calendar to help you 
post consistently.

41% of nonprofits attribute social 
media success to a detailed strategy.
(npTech for Good)



Question: What is the 
worst thing someone 
could say about your 
organization online?

Answer: 
Nothing
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Trying to take stuff off the 
internet is like trying to 
take pee out of the pool.

… but be careful.
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Engagement Tools
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hootsuite.com

Hootsuite
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bufferapp.com

Buffer



Feel buried by
the amount of

information
coming
at you?
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keep it 
simple
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Action
Steps

✓ Make a great impression with your WEBSITE:

✓ Build a logical STRUCTURE including 3+ navigation options.
✓ Use a clean, professional DESIGN that tells your story.
✓ Provide CONTENT for all types of end-users.
✓ Build in FUNCTIONALITY that engages your constituents.
✓ Post dated content weekly for strong VITALITY.

✓ Use a CMS (Content Management System).
✓ Commit to becoming a THOUGHT LEADER for your cause.
✓ Set up a FACEBOOK PAGE for your organization and ask to be an ADMIN.
✓ Set up a LINKEDIN COMPANY PAGE and connect with your peers.
✓ Monitor TWITTER for mentions and use it for headlining blog posts.
✓ Use at least one online ENGAGEMENT TOOL.
✓ Spend no more than 15 MINUTES/DAY on social media sites.
✓ Keep learning! Read and learn at nonprofithub.org.

Jay
Wilkinson



Educate
without

expectations.

Our Mantra
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Educate
without

expectations.
some
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PrintingMarketingStrategic 
Guidance

Nonprofit
Website
Builder

Yep, all under one roof.

✓ Custom Website Design
✓ Search Engine Optimization
✓ Search Engine Marketing
✓ Social Media Posts & Optimization
✓ Impact Strategy

✓ Engagement Campaigns
✓ Landing Page Development
✓ Email Marketing Automation
✓ Branding & Creative Services
✓ Strategic Marketing Campaigns
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Sign up for a 
Firespring
website by
Jan. 31, 2019
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1 Month
Free

and get

firespring.com/demo
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Keep Learning with Us
Education without expectations •  firespring.com/webinars



THANK 
YOU Get in touch.

hello@firespring.com

877.447.8941

firespring.com/nonprofit

@jaywilk @firespring Jay WilkinsonJulie Hull


